We get the job done professionally and efficiently. The average American receives

over 20,000 messages a week via television, radio, email, the internet, phone calls and
direct mail. Breaking through the clutter so that a voter receives your message is
challenging; and without a professionally run campaign, it’s almost impossible in today’s
political environment. Our proven methods of targeting, message development, and
strategy ensure our clients are positioned to win on Election Day. We reduce the amount
of campaign dollars wasted on non-voters, while maximizing the effectiveness of your
message and tactics. That’s why American Strategies has maintained an 80% win ratio over
the last five years.

We provide you with a single point of contact. American Strategies focuses our

candidates on two things — meeting voters and raising money. Consequently, we eliminate
the wasted time and headaches required to coordinate countless specialty consultants and
vendors. We make the process of running a campaign easier by providing our candidate
and their committee with a single point of contact for all of their campaign requirements.
We develop the strategy, draft the plan, and then handle all the details while you focus on
meeting and persuading voters!

We are your long-term partmner. American Strategies believes that good government

is good politics and that success is only possible through collaboration. We view each
client as a partner in moving America forward. Additionally, we know your political
career is too important to be given a ready made strategy. That’s why we continually strive
for solutions that are as effective as they are unique. Unlike most political consultants, our
partnership doesn’t end on Election Day. We help our clients develop sound public policy
and craft effective public relations strategies. In short, we’ll be the partner you need to
create a disciplined, aggressive and successful political career.

OUR SERVICES INCLUDE:

Strategy development m Campaign planning and management
Fundraising assistance m Public opinion surveying
Voter targeting and turnout analysis
Campaign budget development and finance planning
Opposition research m Message and platform development
Media m Direct mail = Automated and live phone calls
Campaign printing m Debate and speech preparation
GOTYV strategies and planning m Public policy development
And much more...

41 S. High Street, Ste. 1275 = Columbus, Ohio 43215
Columbus (614) 225-6300 = Washington, DC (202) 595-1994




AMERICAN STRATEGIES

SAMPLE WORK

Tennesseans are proud of their state and Bob ( :”":*]C" '-““{]I ’*‘i"‘?ld!l'-":‘dl
their University of Tennessee Volunteers, St e e
especially during football season. This mail Pollie Award .
! . Winner {1
piece targeted 100,000 undecided voters, i
and anti-tax voters. We used the theme of in-state !
education and out-of-state education as a catchy

way to capture attention and to then demonstrate :
the contrast between the candidates on the issues ro 7/1
of taxes, terrorism, and immigration. |
Mom and Dad ‘
built a
family legacy to .
pass on to their
loved ones..
And when they’re gone. This mail piece was sent to 135,000 voters
The Federal in swing counties. We visually demonstrate
Government the 37% inheritance tax levied by the federal
takes 37% B R e government when transferring assets between
8 generations. This issue, which resonates with
a majority in Montana, allowed us to draw

clear lines of contrast between the two
Senate candidates on tax policy positions.

Johnny Piper FOR MAYOR
This introductory piece laid Putting Clarksville First

the foundation for success early
by defining the issues for the
election. In a field of 11,

our candidate controlled the
agenda and momentum
beginning with his
announcement

through victory. e = -
Support JOHNNY PIPER for MAYOR — Tuesday, November 7t

The Central Ohio Transit Authority (COTA) . - .
KEEPS OUR ECONOMY MOVING This mail piece was designed for and targeted

to absentee and early voters. American

Wi Do Strategies developed an automated system

' to mail early voters each day as names were
released from the board of elections. With 30%
of the electorate voting early we maximized
our dollars in this low budget campaign. It

VOTE YES ON ISSUE 7 - Tuesday November 7th | W3S the “early vote” support that carried the
campaign to victory on election day.

www.American-Strategies.com




